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1. INTRODUCTION 
1.1. This Code of Conduct (the "Code" or “CoC”) outlines the fundamental ethical principles, 

responsibilities, and behavioral expectations for all Members of EBA Georgia (the 
"Association"). It serves as a guiding framework for promoting integrity, transparency, 
and responsible business practices among member companies and their representatives. 

1.2. EBA Georgia is committed to fostering a business environment rooted in trust, mutual 
respect, and adherence to both national and international legal and ethical standards. The 
conduct of each member reflects directly on the reputation and credibility of the 
Association as a whole.  

1.3. While Members are encouraged to pursue business excellence and innovation, such 
efforts must be pursued in ways that are fully aligned with the spirit and provisions of this 
Code. 

2. GUIDING PRINCIPLES 
 

Members of the EBA Georgia are expected to uphold the highest standards of ethical conduct 
and professionalism. Members commit to the following core principles: 

2.1. Equal Opportunity: Members shall treat all individuals with respect, fairness, and 
dignity. They shall prohibit discrimination or harassment on the basis of race, color, 
religion, sex, gender identity, marital status, political or other opinions.  

2.2. Safe Environment: Members are committed to maintaining a safe, violence-free 
environment and will not tolerate any form of violence or threat in interactions with fellow 
members, staff, or third parties. 

2.3. Legal Compliance: Members shall comply with all applicable laws, regulations, as 
well as the Charter of the Association,present CoC. 

2.4. Integrity & Transparency: Members shall act honestly; ensure financial & 
operational openness. 

2.5. Confidentiality: Members must respect the confidentiality of sensitive information, 
including member data, details of the Association’s events, and internal deliberations. 
They must not make public any information supplied to them in confidence by anybody or 
information they believe to be secret without the consent of a person authorized to 
disclose it or unless required by law.  

2.6. Environmental Responsibility: Members are expected to comply with all applicable 
environmental, health, and safety regulations.  Members are encouraged to contribute 
positively to Georgian society through meaningful CSR initiatives. 

2.7. Anti-Corruption: Members must not engage in bribery, corruption, or any unethical 
business practices in their professional or personal conduct. Member Must not offer, give, 
request, or accept a bribe, which includes giving anything (even of low value) to influence 
the third party to perform their job improperly or to influence their decision, or as a reward 
for doing any of the above. 

2.8. Fair Competition: Members shall support fair competition, advocate equal conditions 
for all businesses, and foster innovation, harmonized standards, and the growth of small 
enterprises. 

2.9. Future Readiness & Responsible Innovation: We recognize that technology and 
global trends reshape our responsibilities. We are committed to ethical AI use, data 
protection, digital inclusion, and preparing our workforce for the future of work. 
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3. GENERAL DUTIES 
3.1. Members shall:  
 Communicate truthfully and refrain from misleading claims. 
 Avoid unauthorized use of the association’s name or logo without approval. 
 Participate actively in EBA Georgia’s committees and social events; we have found that 

those members who are most engaged are also the members who receive the greatest 
benefit since they are directly involved in guiding the work of EBA Georgia. 

 Attend and vote during the Annual General Meeting; this is the most direct way to affect 
the course of EBA. 

 Respond to EBA Georgia’s surveys, which are a key tool for gathering member input and 
guiding the association’s activities. 

 Pay membership fee and any other charges in a timely manner. 
 Abide by the EBA Code of Conduct, which is modeled on European best practices.  

4. SOCIAL MEDIA POLICY 
For the purposes of this policy, social media means any tool for online publication and 
commentary, including, but not limited to, blogs, wikis, Facebook, LinkedIn, Twitter, 
Instagram, and YouTube. EBA Georgia recognizes freedom of expression as one of the most 
important rights in a democratic country. The following rules are intended to protect the 
reputation of the Association. 

4.1. Members must keep personal political activities separate from the Association. A 
Member may express his or her political views in social media within the framework of 
freedom of expression, although such posts/statements/publications shall not refer to the 
EBA Georgia. In social media, Members may not refer to EBA Georgia either as an 
organisation or in relation the membership of it. 

4.2. Members should not state or imply that their personal opinions and content are 
authorised or endorsed by EBA Georgia.  

4.3.  While not exhaustive, prohibited social media conduct includes posting commentary, 
content, or images that are defamatory, pornographic, proprietary, harassing, or libelous; 
that oppose or undermine EBA Georgia’s strategic partners; or that could contribute to a 
hostile work environment. 

4.4. If Members’ social media activity, which is not directly connected to the EBA Georgia, 
has anyway resulted to the reputational damage to the EBA Georgia, this shall become 
subject to the discussion on balancing the right to the freedom of expression and the best 
interests of the Association. The decisions will be made on a case-by-case basis. 

4.5. Members who are interacting with the public, press or other entities shall emphasize 
that they do not speak for the EBA Georgia unless specifically designated to do so by the 
President or management of the EBA Georgia. 

5. VIOLATION OF CODE 
5.1. Violations of the Code of Conduct must be reported to the EBA Georgia’s Board. If the 

Board determines that a Member has violated this Code of Conduct, the Member shall be 
subject to disciplinary action up to and including discharge. Each case must be estimated 
individually. Disciplinary action for the same or different offenses shall progress in the 
following manner: 
 Verbal statement to Member that they have violated a rule and that such violation 

may not continue. 
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 Written reprimand: A formal notification in writing to the Member that they have
violated a rule and that such violation may not continue.

 Discharge: EBA Georgia Membership of the company may be suspended or
terminated by a majority vote of the Board.

6. FINAL PROVISIONS
6.1. The present CoC has been formally approved by the EBA Georgia’s Board and published 

on the official EBA Georgia website: https://eba.ge/ 
6.2. The Code will be periodically reviewed to align with evolving legal, ethical, or sector 

dynamics. 
6.3. By joining, each member commits to adhere to the Code. Any substantive revisions to 

the Code will be uploaded on EBA Georgia’s official website. 

Signature: 

John Hugo Freddy Braeckeveldt 

President of the EBA Georgia 

https://eba.ge/
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